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Consumers On The Momentum Grid
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Consumer Groups for Each Brand
Created separately for Total Sample, Brand Users and Brand Non-Users
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Brand A 
Momentum Map

Total Sample

Po
te

nt
ia

l

RelationshipWeak Strong

Lo
w

H
ig
h

Reluctant:  13%

Challenging:  11%    

Stable:  29%  

Dynamic:  47%   

Unaware:  0.8%    
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