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Sources: PAX 1997, 7 markets,
PAX Q32010 to Q2 2011, 10 markets excluding Tokyo.
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Coverage of PAX and EMS
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smovate g Total Universe
PAX70 = = 73,725,000

Source: PAX AP Q32010 to Q2 2011, PAX LatAm 2007, EMS2011, EMS ME2011, EMS Africa 2010



L~

K Lz )
c J‘r

A )
\

o § Taipei
\ N Hong Kong ®

l / |, A \ | Manil
‘ B kok \ @, Vianila
! angko F )

)

=

Kuala Lumpur 0‘ Singaporé
) ol % \
® Jakarta f ‘j A
Total universe: v / ( \\
9,949,000 |
_—

Source: PAX 1997, 7 markets total.

synovate

PAX /5




Seoul: 1,454,000 = Tokyo: 4,763,000
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C Suite: top 13%

BDM: §5.904

Affluent Adults: 209

f Overall coverage: 22%

Universe: 146M

Sample Size: Over 20K

Adult Population Aged 25 to 64
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15 Years of Insights
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Annual Release Up To ...

Source: 10 markets excluding Tokyo.
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/8%

48%

'97 '11 '97 '11
Mobile Phones Laptops/ Desktops

Sources: PAX 1997, Affluent Sample; 7 markets;

—r e PAX Q32010 to Q2 2011, All Affluent; 10 markets excluding Tokyo.
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24%
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Red/ White Wine Beer Champagne

Sources: PAX 1997, Affluent Sample; 7 markets;

—r e PAX Q32010 to Q2 2011, All Affluent; 10 markets excluding Tokyo.
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29%
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Unit Trusts/ Stocks/
Mutual Funds Securities

Sources: PAX 1997, Affluent Sample; 7 markets;

—r e PAX Q32010 to Q2 2011, All Affluent; 10 markets excluding Tokyo.
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Lifestyle of the Rich and Powerful
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Purchase intention:
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