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Life is full of surprises ...  



But the spending goes on no matter what  
Laptop/Notebook Mobile phone Private car Alcohol
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Sources: PAX 1997;  7 markets;  
PAX Q3 2010 to Q2 2011; 10 markets excluding Tokyo.   



47,022,000 

1,750,000 
ME 

7,600,000 
LatAm  

14,627,000 
AP 

Total Universe 
73,725,000 

Source: PAX AP Q3 2010 to Q2 2011, PAX LatAm  2007, EMS 2011, EMS ME 2011, EMS Africa 2010 

Africa  
2,726,000 

Coverage of PAX and EMS 

Europe 



PAX 15 years ago 

Manila  Bangkok  

Hong Kong  

 Jakarta  

Kuala Lumpur  

Taipei  

Singapore  

Source: PAX 1997; 7 markets total.  

Total universe:  

5,949,000 
 



Manila: 455,000 Bangkok: 1,074,000 

Hong Kong: 1,337,000 

 Jakarta: 405,000 

Kuala Lumpur: 435,000 

Taipei: 1,206,000 

Singapore: 668,000 

Melbourne: 537,000 

Sydney: 812,000 

Tokyo: 4,763,000 Seoul: 1,454,000 

India: 1,481,000 

Total universe:  

14,627,000 
 

PAX today  

Source: PAX Q3 2010 to Q2 2011; 11 markets total.  



Affluent Adults: 20% 
BDM: 5.9% 

C Suite: top 1.3% 

    Overall coverage: 22% 
   Universe: 14.6M 
Sample Size: Over 20K 

Source: PAX Q3 2010 to Q2 2011; 11 markets total.  
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PAX coverage 



15 Years of Insights  



What used to be popular  



What's hot these days  



0

10

20

30

40

50

60

70

Q
2
'0

4

Q
3
'0

4

Q
4
'0

4

Q
1
'0

5

Q
2
'0

5

Q
3
'0

5

Q
4
'0

5

Q
1
'0

6

Q
2
'0

6

Q
3
'0

6

Q
4
'0

6

Q
1
'0

7

Q
2
'0

7

Q
3
'0

7

Q
4
'0

7

Q
1
'0

8

Q
2
'0

8

Q
3
'0

8

Q
4
'0

8

Q
1
'0

9

Q
2
'0

9

Q
3
'0

9

Q
4
'0

9

Q
1
'1

0

Q
2
'1

0

Q
3
'1

0

Q
4
'1

0

Q
1
'1

1

Q
2
'1

1

Laptop/Notebook Smartphone

Digital video camera SLR digital still camera 

LCD TV/Plasma TV HDTV 

% 

Source: 10 markets excluding Tokyo.  

Trends showing strong pickup for hot items  

Annual Release Up To ...  



Sources: PAX 1997; Affluent  Sample;  7 markets;  
PAX Q3 2010 to Q2 2011; All Affluent; 10 markets excluding Tokyo.   

Some devices have become near necessities 

'97 '11 

45% 

88% 

Mobile Phones  Laptops/ Desktops  
'97 '11 

48% 

78% 



Cheers for the good and so -so times 

'97 '11 

20% 

27% 

'97 '11 

8% 

24% 

'97 '11 

4% 

8% 

Red/ White Wine  Beer Champagne  

Sources: PAX 1997; Affluent  Sample;  7 markets;  
PAX Q3 2010 to Q2 2011; All Affluent; 10 markets excluding Tokyo.   



Getting financially sophisticated  

'97 '11 

8% 

22% 

'97 '11 

29% 

33% 

Unit Trusts/  
Mutual Funds  

Stocks/ 
Securities 

Sources: PAX 1997; Affluent  Sample;  7 markets;  
PAX Q3 2010 to Q2 2011; All Affluent; 10 markets excluding Tokyo.   



Lifestyle of the Rich and Powerful  



Source: PAX Q1 2010 to Q4 2010; 10 markets excluding Tokyo.  

Ownership of tablets and e-readers 

Hong Kong 
20% 

Singapore 
15% 

Source: PAX ECI Q4 2010 to Q2 2011 



Source: PAX Q1 2010 to Q4 2010; 10 markets excluding Tokyo.  

3DTV fast becoming a desired item  

Melbourne: 
9% 

Manila: 
8% 

Bangkok: 

25% 

Source: PAX ECI Q2 2011 

Purchase intention:  


